
 
To $ound or Not to $ound--That Is the Question 

 
Some of the most insi,ious misuses of .statistics. show up in tele4ision commercials.  
7nli8e a, writers9 other :usiness professionals sel,om purposefully mislea,. <ut 
carelessness with statistics can confuse rea,ers. 
 
=f there>s one common characteristic in most technical writin?9 it>s a ,ocument choc8@full 
of Aar?on9 sym:ols9 a::re4iations9 an, num:ers. =f the su:Aect is alrea,y a compleB one9 
the num:ers an, sym:ols a,, to its compleBity.  
 
So you nee, to han,le all num:ers9 statistics9 an, sym:ols with your purpose in min,.  
Are you usin? the num:ers to create a specific effect@@to entertain9 to e,ucate9 to create 
awareness9 to caution9 to persua,e9 or simply to show that youD4e ,one your 
homewor8E  
 
Four purpose will ,ictate your plan an, you precision. 
 
=n the testin? an, proce,ural sections of a ,ocument9 of course9 you will ?i4e num:ers 
that are appropriately precise :ecause rea,ers of these sections will nee, to 8now 
specifics. <ut when you summariGe the maAor conclusions in an eBecuti4e o4er4iew9 :e 
cautious a:out statistical o4er8ill. Roun,e, num:ers are easier to ?rasp Iuic8ly an, to 
remem:er (.a:out 50 percent. rather than .52.1 percent.). 
 
Pow authoritati4e is your ,ocumentE  =f you ha4e to tell someone how authoritati4e it is9 
it isnDt.   
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